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Company Profile

IndiaMART.com is India's largest online B2B marketplace for Small &

Medium Size Businesses, connecting global buyers with suppliers.

The company offers a platform & tools to over 1 million suppliers to
generate business leads from over 5 million buyers, who use the

platform to find reliable & competitive suppliers.

Investors: Intel Capital and Bennett, Coleman & Co. Ltd.

Products & Services: IndiaMART.com offers products that enable
small & medium size businesses generate business leads (online
catalogs/store-fronts), establish their credibility (third party verified
trust profile) and use business information (finance, news, trade

shows, tenders) for their business promotion.

IndiaMART Knowledge Services: An in-house unit involved in SME

research, forecasting, analysis and education
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Supplier Benefits

v Multiple channels to attract right buyers
v Direct access to buyers worldwide

¢ f_"ef 3] iri
set Business enquiries from all over the world

v Market youy Products 24x7 globally

Buyer Benefits
v Largest datah

ase of pre.verified Indian supplier

V' Use; friendly interface to search over 200,000 products

v Free ¢ ] ifi
€ copy ofindustry spe cific Print sourcing quides

v Find new products

\Y and post buy trade offers




Board of Directors () indiamart.com

> Mr. Dinesh Agarwal (Founder & CEO, IndiaMART.com)

> Mr. Brijesh Agrawal (COOQO, IndiaMART.com)

> Mr. Deep Kalra (Founder & CEO, Makemytrip)

> Mr. M.K. Chouhan (MD, Mahendra & Ardneham Consulting Pvt. Ltd)

> Mr. Rajesh Sawhney (President, Reliance Entertainment Pvt. Ltd)



Credentials

Some of the achievements

»Only B2B marketplace ranked amongst top

100 websites in India

> First Indian company in its domain to have
received 1SO 9001:2008

» Reaches out to SMEs across 100 cities with

its 75 offices and 4000 employees pan India

» 7.7 million unique visitors per month along

with 29 million page views per month

» Enables US$ 1 Billion worth transactions for

its members every year

Some of the prestigious
accolades received

RED|Z

WINNER __

» Won Red Herring 100 Asia Awards 100 >

» Nominated among the top three at A
Emerging India Awards 2008 LI
VWARTES

» Declared as India's only profit-
making dotcom company by Business
World (Cover story)

Busmessworld

» IndiaMART.com's successful

business model featured on CNBC

India as analysed by McKinsey \"’.
CNBC
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Clients Speak

@ SUPPLIERS SPEAK

"Online visibility of our company through IndiaMART
gave us more credibility and helped in making our
products popular in largely unexplored markets so
far."

- Mr. M. L. Odedara, CEO, Beauty Point, Porbandar

"IndiaMART Sourcing Guides are going to mark their
presence worldwide. | have been receiving calls
from international buyers who came across our
services through an ad in the IndiaMART Medical
Sourcing Guide."

- Dr. Ankur Kalra, CEO, Kalra Hospital & SRCNC,
New Delhi

"IndiaMART has turned out to be a one-stop shop for
all our business promotion needs. Our search
engine rankings and business queries have marked
a high in past few months."

-Mr. Saradia Sanyal, CEO, Uma International, Kolkata

O

@ BUYERS SPEAK

©

Your Website Should be a candidate to Nobel Prize.
I am simply astonished by its simplicity and
efficiency. You will rank first one day! | will indicate
your website as an ultimate term of comparison.”

- Alessandro Gattinoni, World Trade Center, East
Lombardy Brescia - Italy.

" We would like to congratulate IndiaMART. We are
on many similar programs around the world and
yours is the best. We get favorable offers from
factories in Poland through IndiaMART. Keep up the
good work.”

- Jiaxing Tractor Company — Australia

" This is really amazing, | was in search for
something like this. | just had a glance of your
product and could find good details about suppliers
from Engineering Industry."

- Mark Branson, Lel Mac Products - Germany



IndiaMART.com: A Platform For SMEs

Free Services from
Constraints faced IndiaMART.com
by SMEs - Business / Product Catalog
- Cost - Trade Leads
g " 5 - Business Tenders
- Time SN qm indiamart.com® «- - _
: Source > Supply > Grow - EanII'y Alerts on SMS
- Distance - Call from Buyers on Mobile
- Videos
- Marketing &
- Industry News & TradeShows Info
Technology awareness
- And, several other cost-effective
solutions
C J A8 4
. Rediced Go Time & Cost
Explore HENEE 24x7 Global To Market Savings for
Hidden Acquisition .
Presence Time & Lead Both Buyers
Markets Cost

Time & Suppliers




BORROWING CONCERNS
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Rising interest rates to affect
SMEs most, finds Crisil study

By Divya Guia
divva.g@livemint.com

—
Small- and medium-sized en-

terprises (SMEs) will bear the
brunt of the interest rate hikes by
the Reserve Bank of India on 25
January, according to a study by
ratings agency Crisil Ltd,

SMEs account for 8% of India's
gross domestic product and 40%
of exports. With growth already
hampered by limited borrowing

power, they are likely to fare
worse than large companies, it
said.

“Larger corporates are also af-
fected by rising interest rates,
but SMEs’ relative bargaining
power, ability 1o pass on price
increases, negotiating for finer
terms, etc., would be lesser as
compared to larger corporates,”
Crisil said.

Ramraj Pai, director of Crisil's
SME ratings, said smaller busi-
nesses rely on their own re-

sources to fund growth and are
going to feel added pressure on
their portfolio of borrowings.

Based on a sample of mote
than 3,000 businesses, Crisil said
as many as one-fifth could face
erosion of up to a quarter of pre-
tax profit.

Every percentage increase
raised the interest payout by 1
per 310 of debt, resulting in 10%
erosion in profitability, accord-
ing to the report.

However, given the limited

ours will face hig
crements on empl
will have 1o raise s:
il inflation is at 8-4
salaries will have 1«

States such as H
jab, Andhra P
Himachal Pradesh
fected than others,

“One of the rea
could be these stay
somewhat greater
of (capex-heavy) i
also showing a hi
Pai said. “Besides)
shows that the 5)
states also appear
leverage and lowey
ciency in general.”

Consequently,
strong correlation
two—industries fa
impact being in 1l
are hardest hit.

Mint

Internetisfust picking upasamedi
umfor growth of businesses in In-
dia, Micro Smail and Medium En-
terprisesarealsoturningtolnternet
forexpanding their reach. As per In-
diaMARTcom's (Indias largeston:
line B2B marketplace) database,
MSMEsin Punjab takea lead with
over 10,0000 themhavingwebpres
ence, Dinesh Agarwal, founder
wnd CEO, IndiaMARTcom shares
the company’s vision with FE's
Preeti Parashar, Excerpts:

What are advantages of going
online for MSMEs and how
does it helpin their growth?
Todlay, the Internet is not an op-
tion buta requirement inthe busi:
ness world, Going online is as im-
portant for abusiness asany other
major function that aids in carry-

ing out operations efficiently, On-
line presence enhances the credi-
bilityof thecompanyand provides
exposure24xT. Thereach provided
by the Internet is immense Infact,
goingonling opens upawindow of
opportunities for growth of the
MSMEs, Since, these small busi-
nessesface constraints in terms of
cost, time and distance, the Inter-
netisacosteffective solution,

Are there any cost henefit of
using this medium?

The major advantage of using
online medium is that it provides
marketingoptionsat minimalorno
cost at all . Online B2B market-
places like IndiaMARTcom are
such phenomena that offer free
memberships, listings to the small
scaleenterprises, Keeping inmind

the challenges faced by the Indian
MEMES, we have most of our ser-
vicesabsolutely free forthem. Only
premiumsservicesarecharged at
anominal price, The MSMES must
utilize the online platform to effec-
tivelymarket themselves, find rele-
vant business partners on the net,
garner businessqueriesfrom them
and have an edge over their come
petitors, When compared with of

fline marketingmethods, thelnter-
niet iswayahead today Offtine mar-
keting comes at a cost which the
MSMEs find difficult to invest, Be-
sides, itrequiresputtingupof extra
effortsand time.

How many MSMEs are using
Internet as a medium growing
inthenorthern region?

With companies across the
globe becoming increasingly re-
lianton Internet for undertaking
variousbusinesses, MSMEsin In-
dia too are expected fo embrace
the same to gain sustainable com-
petitiveadvantage over stiff com-
petition in the market. Taking a
lead are MSMES in Punjab which
are fast realizing the growing im-
portance of this medium. As per
IndiaMART.com's (India'slargest

SIZE MATTERS borrowing  capacity, margin
Ain analysis based on the impact of 3 1% interest rate \ the whole debt portfoiia of a company, o7 the aggreqate debt of all the ;‘lr_c:issures velll e mitigared, v
companies within an industrial sector or 3 geagry n. ] [If — .
o Hik o Es can, in a rising inter-
Industry- wise impact an est rate scenario, be more con- .
Industries with highest impact State-wise servative in  their borrowing
Himachal Andhrs - Wast ans, 2 i it
Ageiculture products L Haryana Punjab E;:I(Mi Pr;ldosg Eengsa\ ,pl'"“' thart “,”"]‘I m"ulga.[e Ih_e
- interest rate impact,” said Pai,
at | Food progessing Mmmm'm"(_& _1?.?5 8‘?" 4 16'?2 1236 also the report’s author. “The
o the services F‘mmpm“ sl 86z only caveat being that any enter-
ISeilOI i5 like Uha\;im Textiles cotton) Steel,steel products 71008 s 0% prise will have te balance the re-
least imgact among the Testiles {cotton) 3645 0 3% 460 i f business growth
t ek Paper products o quirements of business grow
three sectars, Auts, auto andillaries 552 BM 4 3% 18 and funding in deciding its opti-
Wood products Enginsering 538 0 4 33 84 mal funding mix."
T Pharmaceuticals ug 24 2% 0w Though the study looks at the
Y Plastie, plastic products. 237 202 4 I 4R SME sector as a whole, the anal-
Gams and jevsgllery Education 0 opl 4 58 084 ysis showed that companies in . .
: Construction (civil 178 0 o 563 000 some sectors are naturally low in F I n a n C I a I E X re S S
Allindis average Othars 201 536 F R debt. For example, SMEs in the
BT TR T ko sen‘icei sector are not affected
by interest rates as much as
3 : o manufacturing and trading en-
treakuiy Karn - Madhia . T terprises.
7 Molarasttic  stoka  Padesh 0 Ko Not everyone in the services
13-4'7% Engineering DU B i} 0 sector is pleased, however.
T Electrical equipment 716 682 3 I 10 Dinesh Agarwal, founder and
Plastic, plstic prodects 37 245 13 iE chief executive of 1
TR Constructon () 296 5% 26 3 ol (MESH L, & INTERVIEWI DlNESH AGARWAL
e ey W 199 i@ 46 1 business marketpl L]
Charicals Gemistoesst) 32 0 00 ol e on the comp
— Mowdvs 2 BEET g0 hasisen from 10 FOUNDER & CEO, INDIAMART.COM
F— Mpcluepedas 038 397 s e 5 O i?‘:n:o:;-;h | :
. < 5 @
:“:'mm 0271 ':95: %: g 22 “Our borrowing i L] (]
N;w"ﬂ = 2;1 El.& ;95 = F creased. But at the
a EALE TR T inflation is allowed
d 185 {11 15 .2 . 3 . i
] b}-_ keeping rates I.
driven organizatig

online B2B marketplace) esti-
mates, there are over 10,000
MSMEsin Punjab which current-
Ivhavewebpresenceinonewayor
theother Inthestate, Chandigarh,
Mohaliand Panchkulaalong with
Ludhianaarethe main hubs,

What kind of future do you see
for internet as a medium of
growth for the MSMEs?
Internet is still at a nascent
stage in India with respect tot he
MSMEs, The future augurs well
a5 the number of users of the In-
ternetwillinereaseinthecoming
time. With increased awareness
of the benefits of the Infernet
among MSMEs, the business
communityinIndiawill seedras-
tic change s inthe way t he opera-
tionsarecarriedout.
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Economic Times

Indiamart provestohe |

and Medium Enterprises

(SMEs) to go bevond
Tndia, explore Bharat." This
statement by Professor
Suresh Tendulkar gave a
whole new dimension to the
SME Conference 2011 organ-
ised by IndiaMART.com in
association with TIE Delhi
NCR recently at Hotel
Sheraton, New Dethi, This
year's conference was cen-
tered around the theme of
“Going Beyond India
Competing in a Globalised

11 is time for Indian Small

FUT JEE,

Reiterating on the impor-
tant role of SMEs in the
growth and development of
the. economy,  Dinesh
Agarwal said! “Our SMEs
have created immense
empleyment opportunities
for over 60 hillion people in
the country They account
for approximately 45 per
eent of the mamifachuring
outputand 40 per cent of the
total exports of the country.
Certainly huge munbers but
still leave a lot of room to

“Being globally compefitive
depends upon SMEs' ability
to take up challenges and
tackle them.” He also high-
lighted that developed coun-
tries have aging population
while developing nations
have a working population
and added, “In the coming
times, growth rate in emerg-
ing markets will be much
higher as compared fo devel-
oped economies.” He con-
cluded by bringing foous
back to the country, saying,
“Competitiveness needs io

Economy”, underlining criti-
cal-elements which vitalise
SMEs for global competitive-
ness,

The day witnessed peaple
like Uday Kumar Verma, sec-
retary, Ministry of MSME,
Suresh Tendulkar chair-
man, Indian SME
Knowledge Forum, directon
Central Board of RBI &
Former chairman, economic
advisory council to PM.
Pradeep Gupta. chairman
and MD, CyberMedia Group,
Dinesh Aparwal, founder &
CR0, IndiaMART.com,
Pavan Vaish, CEO, IBM
Global Serviees, Brijesh
Aprawal, B
TndiaMART.com and Ajay K
Koul, VP, business alliances,

achieve their full potential.
‘These figures can grow man-
ifolds if they possess compet-
itive advantage over their
counterparts in global mar-
kets.” He added, “Al
IndiaMART.com, we believe
globally ecompetitive and
resilient SMEs are quintes-
sential for further growth
and development process of
the Indian economy. Our
association with TiE for the
SME' Conference is a step
towards readying the Indian
SMEs with such competitive-
ness.”

Tn the first session, Suresh
Tendulkar shared macro
perspective on making SMEs
competitive in today's glob-
alised economy. He said:

‘be built not only glabal mar-
kets but alsa for domestie. It
is time for Indian SMEs to go
beyond India, explore
‘Bharat’."

However, 11 day Kumar
Verma elaborated on the
challenges that prevailed in
this sector such as crpdit.
technology, infrastruetur,
marketing and skill develop-
ment. Other sessions focused
on topics such as, ‘SMEs -
Expanding your herizon
(sefting up for a globalised
economy)’ and ‘Sealing up -
Practitioner’s Perspective',
My Story Session’.

- PALLAVEE
DHAUNDIYAL
PANTHRY

Indiamart sails through on
every PC compatibility

Indiamart was recently given a morale boost and also an award. P Chidambaram was
there to officiate and Shiv Nadar spoke about his own PCs and other stuff.
Pallavee Dhaundiyal Panthry reports from the sidelines

Bt’inging the  Indian
micro, small and medi
um enterprise
(MSME] community 0 a
standstill. TndiaMART in
assneiation with ET NOW
organised & business awards
ceremony in the Capital
recently Titled as
‘IndiaMART  Leaders  of
Tomorrow Awards 2010, the
evant honoured entrapre-
neurial talents across sec-

tors.

The chisf guast at the
occasion was P Chida
mbaram, Union Minister of
Home Affairs. The platform
gave opportunizy to over 350
business leaders to network
and showease their business
talents.

While giving his address,
Chidambaram said, “The
organisers have put up a
splendid event. Il's the need
of hour. MSMEs canrribute
about & per cent of GDF,
which is more than what
agriculture  contributes
They also contribute 45 per
cent of manufacturing out-
mr, 40 per cent of exports
and pravide employment o
over 80 million persons.
Undoubtedly, this is the see
tor that has the highest
polentigl o create employ-
ment"

Dinesh Agarwal, founder
and CEQ, IndiaMARTcom
extended special thanks to
the Minister; jury chairman
Shiv Nadar, ury members,
namely Uday Kumar Varma,

seeretary,  Ministry  of
MSME, Jagdish Ehattar,
Gautamn  Thapar  and

Rushagra Bajuj and other
dignitaries. Agarwal said: L

am surz that these awards
will recognise the best SMEs
in Tndia and inspire many
more to take an entrepre:
neurial leap

Wa will continue to do our
best to build a strong SME
eeosyslem in the country
through these awards and
other such initiatives.”

A perfect celebration of

spirit of entrepreneurship,
the event saw a celebrated
fusion hand 'Mrigya' kick-
start the proceedings and
mesmerising cveryone with
their performance. Past the
felicitation of the awards
recipients, stand-up comedi-
an Vir Das took to staze and
had the audience in splits
wilh his antics,

EliNow

Presents

Financial Chronicle

Govt underlines
need to step

up SME funding

Agay Kumar SHUKLA
New Delhi

PAINTING a grim picture
on loan availability to small
and medium enterprises
(SMEs), the government
on Wednesday underlined
the need for stepping up fi-
nances to the sector, which
accounts for 45 per cent of
the manufacturing output.

The sector faced a
shortfall of Rs 50,000
crore, secretary in the min-
istry of micro, small and
medium enterprises, UK
Varma, said. The SME sec-
tor got only Rs 1,75,000
crore in 2009-2010, which
needed to be substantially
increased, he said.

SMEs contributed 40
per cent of the country’s
export and employved 50
million people in 26 mil-
lion wunits that produce
over 6,000 products, he
said, emphasising that the
country cannot afford to
starve the sector of finan-
cial resources.

Verma said the ministry
has asked the Planning
Commission to al-
locate Rs
crore for a tech-
nology upgrada-
tion fund  for
SMEs.

Speaking at a
seminar on cluster
development in SMEs, he
said there was a need for
better infrastructure along
with better marketing and
skill development for clus-
ter development.

“There is immense
scope and potential for
technology-oriented
MSME clusters across the
country,”  Varm; said,
adding that an invesument
of Rs 1 crore in a micro en-
terprise generates 36 jobs.

2,500 o

DATE WITH
BUDGET

S

Fund crisis

m The small ond medium
enterprises foced a
shortfall of Rs 50,000
crore, says secretary

m SMEs contribute 40% in
the country’s export and
employ 50 million people
in 26 million units

= Micro, small & medium
enterprises secretary
says notion cannot offord
to starve the sector

India-
esh Agar-
wal told Financial Chroni-
cle that raxation for SMEs
needed 1o simpli-
fied besides get
ting rid of multi-
plicity of Laxes
and complex fi
ing of tax retur

Introduction of
GST would help a
great deal in this regard, he
said.

Meanwhile,
Or

i al
partnership needed to be
encouraged in cluster de-
velopment for SMEs.

There were about 6,500
SME clusters in the coun-
try of which only abouwt 350
are recognised, he said.

ojaykumarshukla
@mydigitalfc.com




Two-thirds of

?::2':3,:,’2:,“1‘ crelunits o IndiaMART Knowledge Services’ Survey
says survey ygtpto Sop in fifth gear toa;itﬁ( l‘l’; to of different sectors in Business Standard
i after the T

WO-thirds of phan fu" recovery: SlOWdOVVH handlcraft

ceutical and medical
vice manufacturing units b
witnessed improved mai
conditions since last year
cording to the findings
survey conducted by In
MART Research Unit am
micro, small and medium
terprises (MSMES).

IndiaMART is a busin
to-business online marl
place, with a registered m
bership of close to one1
lion MSMEs.

About 22.2 per cent of
respondents stated that n
ket conditions have impro
beyond expectations, wi
61.1 per cent said that th
was an average improvem
About 55.6 per cent ol
spondents said that their s
had increased by up to 20
cent, while 33.3 per ¢
termed the increase in s
higher compared to the |
vious.year. Product pri
have also seen improven
during the year.

Over 31.25 per cent oi
spondents termed the
provemerlt as significt

an equal peroenmge
scribed it as
18.8 per cent, however
that prices were stable ;
the same percentage s
prices had declined.

Input costs have also g
up. Half of the survey
spondents found the incre
in input costs signific:
Since only 31.25 per cen
the respondents stated {
their product prices incre:
significantly, it indicates '
increased input costs cc
have added pressure on
remainder of the players
they did not pass on the
tire burden of the input |
increases to their custom

Survey

BS REPORTER
New Delhi

mall and medium enter-

prises (SMEs) in the ap-
parel and fashion accessories
sector still face a number of
bottlenecks, according to a
survey conducted by India-
MART Knowledge Services.

Only 38.1 per cent of the
SME respondents stated that
the market picked up in 2010,
while 14.3 per cent found it to
be worse than 2009. Signifi-
cantly, almost half, 47.62 per
cent, observed no change in
the market in 2010 as com-
pared to 2009,

About 28.6 per cent of re-
spondents reported that con-
sumer sentiment had risen
beyond their expectations,
while 23.8 per cent still found
it negative. Almost half, 47.6
per cent, stated that there was
an average rise in consumer
sentiment in 2010.

However, sales improved.
Some 23.8 per cent of re-
spondents stated that there
was an increase in sales of
more than 20 per cent in 2010
compared to 2009, while 522.4
per cent said the increase was
lessthan 20 per cent. Likewise,
19 per cent of respondents said
export demand rose by more
than 20 per cent, while 52 4
per cent said the increase was
less than 20 per cent.

On product prices, only
19 per cent reported a sig-
nificant increase, while 42.8
per cent reported a margin-
al improvement. More 57.1
per cent reported increases
in input costs.

Major areas that hamper

the growth of SMEs in the
sector are the liquidity crunch
and poor response from con-

sumers, reported by around !

85 per cent of respondents.

The Indian auto compo-
nents and aceessories
sector, which was hit hard
by the recent ceonomic
slowdown, is again moving
ahead in fifth gear, accord-
ing to the findings of a
survey by the IndiaMART
Research Unit (1R,
IndiaMART iz an online
busincss-to-business
marketplace.

About 70.9 per cent of auta
components and accesso-
ries manufacturers — in
which miero, small and
medium enterprises
(MSMULs) have a significant
prescnee — felt that the
market had progressed
since last year, 8.6 per eent
had a negative view, and
20.4 per cent felt that they
had not seen any change
compared to last year.

Respondents found that
consumer sentiment had
improved when compared
to the provious year. About
60.2 por cent of respon-
dents found an average
improvement in eonsumer
sentiment, 22.6 per cent
found the improvement
beyond  cxpeetations, and
17.2 per cent felt that
consumer sentiment is still
negative.

However, the MSMEs in
this space continue to recl
from a liguidity crunch.
This was evident from the
fact that 62.4 per cent of
respondents wanted liguid-
ity to bec improved and
lending norms eased. As
for order books, about 60.2
per cent claimed that their
order books were balanced,
22.6 per cent found them
stromg, while 17.2 per cent
said that they remained
wealk.

sector

BS REPORTER
iiew Delhi

nly 26.1 per cent of SMEs

in the handicraft sector
felt that the market picked up
in 2010, as compared to 2009,
Around 56.5 per cent (ie.,
more than half of these re-
spondents) did not find any
change in the scenario and
17.4 per cent found it had
worsened in 2010.

These were the findings
of a survey conducted by In-
diaMART Research Unit, with
a view to assessing the re-
covery of the Indian handi-
craft industry, and particu-

of small and medium en-
terprises (SMEs) within it, in
2010.

IndiaMART is a business-
to-business online market-
place, with almost one mil-
lion registered members.

The survey further found
that SMEs were also not so
happy about consumer sen-
timent. Contrary to the gen-
eral belief, not even a sin-
gle SME respondent found
improvement in consumer
sentiment beyond their ex-
pectation.

Close to 70 per cent of
SMEs reported negative sen-
timent in 2010 and only 30.4
per cent of SMEs stated that
there was average improve-
ment in consumer sentiment.

With respect to the sales
comparison with the year

12009, around 39.1 per cent of

respondents said they saw an
increase in sales of up to 20
per cent, while only 13 per
cent said they had experi-
enced an increase of more
than 20 per cent in sales. Tak-
ing just export demand, on-
1y 13 per cent of the respon-

Gems and jewellery market
shines again: Survey

Around 47.9 per cent of respondents reported an increase in
sales of up to 20 per cent in 2010. BS PHOTO
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New Delhi

he gems and jewellery
T sector in India, consist-
ing of a large number of
small and medium enterpris-
es (SMEs), has started to shine
again, according to a survey con-
ducted by IndiaMART Knowl-
edge Services (previously known
as IndiaMART Research Unit).
The survey was conducted

to ascertain if the recovery in
the global markets is benefit-

ing SMEs in the gems and jew-
ellery sector too.

Around half of the re-
spondents found the market
in 2010 better than in 2009.
About 27.1 per cent saw the
market drop further in 2010,
and the remaining 22.9 per
cent reported no change in the
market scenario.

Consumer sentiment did not
reflect greater change: only 16.7
per cent of respondents said that
it had risen beyond expecta-
tions. Half, however, found on-

ly an average increase in con-
sumer sentiment. About 33.3
per cent continued to find it neg-
ative in 2010.

Likewise, 47.9 per cent of re-
spondents reported an increase
in sales of up to 20 per cent,
while 14.6 per cent stated sales
had increased by more than 20
per centin 2010, vis-a-vis 2009.
Some 37.5 per cent of SMEs ex-
perienced a decline in sales. Ex-
port demand picked up, with 56
per cent of SMESs reporting an
increase in export demand.

About 46.15 per cent found
product prices stable, though
28.8 per cent stated that prices
increased significantly and 17.9
per cent reported a marginal
improvement. Only 7.7 per cent
concluded that their product
prices decreased in the year.
With respect to input costs,
most respondents (51.28 per
cent) said they increased sig-
nificantly and only 5.13 per
cent said they had decreased.

Despite the changing mar-
ket scenario, the SMEs in the
sector continue to grapple with
challenges. More than half
(51.28 per cent) feel that poor
response from customers is
a major worry.
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FAQ’s

-When was IndiaMART.com established?
1996

- Who is the founder of the company?
Mr. Dinesh Agarwal

-What prompted him to start this company?
The need to offer small scale industries cost-effective online
solutions to enhance their business opportunities

-What is IndiaMART.com?

IndiaMART.com is India's largest online B2B marketplace for
Small & Medium Size Businesses, connecting global
buyers with suppliers. The company offers a platform &
tools to over 1 million suppliers to generate business
leads from over 5 million buyers, who use the platform to
find reliable & competitive suppliers.

-What is IndiaMART.com's vision and mission?

IndiaMART.com's vision is to become an integral part of every

organization's business promotion plan. It's mission states,
“With firm belief in our vision and with complete
dedication, integrity & honesty, we endeavor to generate
profitabl returns for our customers through high quality
business promotion services & solutions that enhance
revenues and are cost effective at the same time.”

-Does IndiaMART.com has international reach?
It has touched international shores through various trade
participation

-How many people does IndiaMART.com employ?
Over 4000

How many companies are registered on IndiaMART.com?
1 million

-What kind of products does the company offer?
IndiaMART.com offers an extensive range of value-added
products and services such as Dynamic Catalog, Star Supplier,
Leading Supplier, Trust Seal etc

-Where is the company's head office located?
Noida, Uttar Pradesh

-Where can | find current press releases?

At http://www.indiamart.com/corporate/press-section.html

-How do | contact IndiaMART.com?
Call us at Toll-Free No. : 1800-200-4444 or visit at :
http://www.indiamart.com/corporate/branch-offices.html

-How can | be a part of IndiaMART.com?
Contact the HR Department at hrd@ndiamart.com

-Where can | find more information on IndiaMART.com?
Visit http://www.indiamart.com/corporate/feedback.html| & ask for
the details required
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